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Abstract

A reflexive movement around the universe of fashion shows alternatives to combat unrestrained
consumption. The weakening of textile resources found in nature, and the devaluation of local production,
seeking significantly, attributes that are applicable amid problematization caused since obtaining fashion
items until their disposal. The slow fashion movement appears as a counterpoint to the fast-fashion model,
seeking to add value in a rational way to clothing items in the globalized market, inserting sustainability
as the main propagator of this dynamic that grows in a dizzying way over time. Thus, the objective of this
research is to identify how slow fashion has been discussed in academic research. For this, a systematic
literature search was carried from its first publication, in 2008, until the year 2019. The research is
classified as descriptive with a qualitative-quantitative approach. As a result, 105 papers were obtained,
ranging from articles in journals and congresses to master's thesis and doctoral dissertations. It is a review
of literature on how this topic is being disseminated amid the informational flow of fashion and its easy
democratic access and debate, as well as the systematization of data that prove its existence and its
interfaces that are relevant in business competitive level. About the results, we identified mostly
qualitative research, focusing on the conceptual development of the area until at least mid-2017, with a
change to practice during the year 2019, with exponential growth in recent years, especially in countries
like Brazil and United States. It was also possible to define the term movement to characterize slow fashion,
as well as to determine a holistic concept that better defines the vision of researchers in the area, with

special focus on the works of Kate Fletcher. With this review, the necessary knowledge is exposed to deal
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with the subject in question and expand this theme in other areas that are appropriate to it.

Keywords: Fashion. Slow fashion. Sustainability. Systematic literature review.

1. Introduction

In the 21st century, immediacy rules, and people want things at the moment that they see it. The innovation
that appears every moment gains importance and the products are designed to generate automatic attraction
for the consumer. In this context, fashion is shown to be substantial in the interactions that promote this
encounter between consumer products and their respective audiences. Lipovetsky (2009) brings fashion as
a social device. A visual and aesthetic representation of the society in which it is willing to present itself,
with artifacts that are capable of measuring the changes that occur in a historical, geographical, and
temporal, and characterized by human experiences.

Some authors, like Guillaume Erner (2015) claim that fashion arises during the Middle Ages, when the
bourgeois tried to look like the nobles, imitating them, and these sought to differentiate themselves, so as
not to be confused with lower classes, which demonstrates the antiquity of the fashion system. For
centuries, the fashion industry was based on tailors and seamstresses, and so the production showed traces
of craftsmanship and exclusivity, departing at any point from the idea of mass industrialized manufacture
that is known in contemporary times. The products were planned and produced to be unique, in the mold
of a particular person.

After the industrial revolution, with the appearance of factories, production became mechanized. What was
previously done by seamstresses and tailors is now made by machines and, with this, mass production has
become the main focus of the sector, providing a greater number of parts in the same time interval,
surpassing the old manual system. Then, a renewal process was adopted where each decade revealed its
styles that were influenced by the social, economic, and political experiences that made fashion a major
milestone in each period.

As a consequence of industrialization, fashion has become more democratic and accessible. In the face of
this mechanical evolution in the industry, consumption habits were also changing and assuming
characteristics that aligned being with having. The more it was produced, the more the demand and
consumption appeared as an increasing trend among the consumers.

Bearing this in mind, the enterprises started to see only the profits from this system of rapid industrialization
as a segment of faster and more effective growth, forgetting the environmental problems that got worse
with the increase in production and consumption. It is worth noting that fashion corresponds to the industry
with the second-highest level of participation in global pollution, as well as consuming 70 million barrels
of oil per year to produce polyester, a fiber that takes about 200 years to complete its decomposition (Seibel,
Tybusch, and Gregory, 2019).

In addition to issues concerning human and labor ethics, as well as examples of works that present
conditions similar to those in slavery and human exploitation, where precarious conditions are established
for the fulfillment of business requirements and mass production, aimed at meeting the accelerated market
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demand. Still, the topic of quality that permeates all points of the production chain is also seen (Barros,
2012; Oliveira, 2016; Sapper, 2018; Sapper et al., 2019).

In fashion, the dizzying system of production and marketing became known as fast-fashion, which
developed from Quick Response Management (QRM), producing on a large scale what the consumer most
desires to return with a quick response to market (Solino et al., 2015). Similar to fast food, the fast-fashion
model was created to be distributed, sold, and consumed in ever greater quantities, with low prices and are
brought to the market quickly (Fletcher, 2010).

Fast-fashion is seen as an ephemeral model of consumption and production, a fad that promotes its rise. It
has mass production with a lot of variety, but with small stock, where stores offer new artifacts very often.
Generating to the client the feeling that they need to consume the fashion item immediately before it
becomes outdated or leaves the market (Cietta, 2010 apud Lima et al., 2017).

This transaction in the fashion market, especially through fast-fashion, entails a sequential dynamic that
ranges from the swelling of the textile economy to the depletion of natural resources. In search of moving
away from the principles that govern this business model, as an antonym of semantic order, slow fashion
emerges. ldentifying the needs of consumers who demand a fashion with a more transparent and
responsible production process, with products with characteristics of durability, comfort, and local and
environmental enhancement, a movement arises that seeks to develop alternatives where they minimize the
negative impacts caused by the acceleration of contemporary fashion, adding ideological values in the
production of clothing and conscious consumption (Fletcher, 2010; Pereira and Nogueira, 2013; Watson
and Yan, 2013).

In general, slow fashion is linked to actions of sustainability and conscious consumption. Within this
modality, countless possibilities value fashion from the initial stages of fiber production to the valorization
of local labor in the production process. Sustainability and conscious consumption within slow fashion
comprise characteristics that help to properly identify its principles. Thus, the movement tends to relate to
other denominations more specific to this direction, such as eco-design and green fashion.

About this consumption of sustainable fashion, in general, the use of recycled or organically produced
fabrics reduces the expenditure of electric energy, ensuring at the same time that discussions about the
reduction of polluting oil consumption will gain a spot; also, new forms of processing and washing seek to
promote the reuse of water; as well as the reduction of waste resulting from production, they explore the
best possible way of reusing it, thus avoiding the accumulation of waste, so that respect for the environment
is always one of its priorities. (Lima et al., 2018; Vasquez, 2019).

Thus, slow fashion seeks to stimulate the development of changes in the scope of current fashion, ensuring
that the economy of this sector continues to grow, but favorably not only for society but also for ecosystems.
Its practice includes mutual respect between all parties involved in the production process, ensuring that
all people receive dignified treatment, whether socially or economically.

To analyze the different points of view developed within academic texts that deal with the theme, we sought
to answer the following question: "How has slow fashion been disseminated in scientific studies in
publications until 2019?". To answer this problem, an analysis was made of the data found to i) identify
and categorize publications by year, journal, university, research area, country, research focus, method,
type of approach and objective, and finally, ii) to analyze the state of the art of slow fashion.
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To better synthesize the object of this study, it was necessary to use the methods from the systematic
literature review methodology. The research was made for scientific works that addressed the topic in
question and could have information that contributed to the knowledge of slow fashion as a phenomenon
of contemporary fashion. This type of review makes it possible to gather relevant data for the development
and understanding of the state and prospects for scientific research.

Considering the content addressed here, the article will present the following order, to see: in addition to
this introduction, in the second part the method and metrics of systematization adopted within this research
will be addressed. The third item will show the classification of the articles, dissertations and theses
selected, in the fourth part the analysis about the state of the art of the subject in question will be developed
and, finally, the final considerations in its last topic.

2. Methodology

A systematic literature review was carried out, which according to Conforto, Amaral, and Silva (2011) is
characterized as a scientific methodology that aims to systematize and analyze all articles in a pre-
determined area of science, being made comprehensively and reliably, clearly showing the resources used
and the results achieved (Pai et al., 2004), thus, regarding its type, it is theoretical research.

It is characterized as basic research that aims to obtain scientific knowledge, without the intention of
practical applicability (Silva and Menezes, 2005). Besides, when describing, without interference, the
information found in the review, it becomes research with a descriptive objective with a qualitative and
quantitative approach, as it became necessary to directly evaluate the data, the points that could be counted,
as well as subjective, which cannot be translated into numbers. (Prodanov and Freitas, 2013).

For the systematic literature review, eight steps were followed, adapted from the work of Solino et al.
(2015): (1) choice of computerized database, (2) identification of keywords, (3) search of documents, (4)
review of abstracts, (5) first exclusion of publications, (6) preparation of table of contents to be revised, (7)
review of the complete texts, and (8) records of the selected texts. The next topic will detail how each stage
was won.

2.1 Methodological procedures

This study was designed through eight steps. First, (1) computerized databases were chosen. Those selected
were: CAPES Periodicals portal (Coordination for the Improvement of Higher Education Personnel) and
Google Scholar. It is worth noting that all selected congress articles have proceedings published with ISBN
(International Standard Book Number) or ISSN (International Standard Serial Number).

In a second step, (2) the strategies that would be adopted to filter the works based on the limitation of the
search terms used were planned. Thus, it should contain in the title, keywords, and/or summary of the
publication, the terminology ‘slow fashion’ or its variations (slow fashion thesis, slow-fashion, and slow-
fashion thesis). The aim was to restrict the search, making it precise and closer to the objectives. Thus,
avoiding texts that only mentioned slow fashion quickly, focusing on those who talked about the topic and
who were able to contribute more solidly to the literature review.

Then, (3) documents were sought by inserting the terminology ‘slow fashion’, and then refine the search
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by adding expressions that characterize theses and dissertations. Thus, 124 papers were found, 29 on the
CAPES Journals Portal, and 95 on Google Scholar. As publications were being found, a manual review of
their abstracts, titles, and keywords was performed (4), to select the most relevant publications for the
theme of this work (Graphic 1).
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Graphic 1. Flowchart of the research selection strategy
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Those researches that would not collaborate in the fulfillment of the proposed objectives of the systematic
review (5) were excluded during the selection stage, this decision was based on the screening of texts
through the criteria of initially not being fully available on the internet or that they merely pointed out the
theme of slow fashion superficially, without sticking to any of its topics in a solid way, that is, without
bringing the subject as relevant within the context of the research. The works published in the year 2020
were also eliminated, considering that the year is still ongoing and the research cycle was not yet finalized
at the time of the practical development of this work. At the end of this basic review of works that
corresponded with the metrics posted, the amount of published research comprised 105 academic texts that
went on to the full reading stage, including articles from journals, congresses, dissertations, and thesis.

Subsequently, (6) to guide the most important points for the review, the metrics considered relevant on the
topic were defined so that the analysis was carried out in the most systematic way possible, therefore, we
sought to understand the context in which these works were allocated using the definition of their research
sources and the places where these researches originated and were applied, also as these studies occurred
over time, making it important to discriminate the applied methodologies, the concepts used to build the
base the theme and the results obtained. To deepen the literature research, it was decided to configure the
state of the art by guiding itself through the following script of topics: which terms are applied when
referring to slow fashion; which companies were being studied within this area; its functional framing
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areas; the performance objectives for which slow fashion provides a degree of competitiveness. And,
finally, its applicability in other sectors and other possible terms used to describe the slow fashion was
identified.

After, (7) a complete reading of the remaining 105 publications was made, as well as (8) the record of these
works was done in parallel to the analysis and construction of the corpus of literature systematization work.

3. Classification of the analyzed productions

In this topic, the results about the analysis of the works mapped up to 2019 will be exposed, ranging from
journal articles and conference proceedings with ISBN or ISSN to dissertations and thesis from graduate
programs such as MBA, Master, and Ph.D. The publications were analyzed as to the progress of research
over time, then the source of these texts was sought concerning their publishing and dissemination
platforms, congresses, magazines, journals or university works.

Finally, for a better collection of information about the slow fashion theme, the methodological
characterization of the texts was explored and explored in terms of the type of study, approach, objectives,
and object, also examining them through the perspective of organization in which the authors of the texts
are part, their host country and, the country they have as their research focus.

3.1 Development of studies through time

The first research published in the slow fashion area took place in 2008, but in the following year, in 2009,
there was no publication. In the first triennium (2008 - 2010), the data showed the beginning of research in
the area, with an average of approximately 1.5 articles per year. However, looking at Figure 1, it can be
seen a gradual increase in the second triennium (2011 - 2013), where the average of published studies rose
to approximately 3.5 per year, still showing an average increase of about 2 publications each year compared

to the previous three years.
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Figure 1. Researches over the years
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The following two triennia represented the consolidation of study trends in the area, as they presented an
exponential amount of research. Thus, the third triennium (2014 - 2016) presents a consolidated average
of approximately 12 studies published per year. This increase continued in the following and last three
years (2017 - 2019), rising to around 19 publications. In this perspective, having its linear apex in 2017
with 21 publications, this increase being significant and out of the average, only repeating in the last year,
probably caused by the fact that this was the period in which the greatest amount of academic debates was
disseminated. on topics related to sustainable development, including being the year of sustainability
suggested and discussed through the color of the year Greenery, by the company specializing in prospecting
and color trends, Pantone (Nascimento et al.,2018; Barros and Barden, 2019).

Still, society in general and fashion, included in this context, has been slowly moving towards a notion of
a sustainable lifestyle, as exposed in works in the book published by Gardetti and Torres (2013), whether
through consumption and valorization of thrift stores or discussions of its importance, which demonstrates
greater acceptance through data that has only been increasing since the first three years identified. Through
the information exposed, it is possible to notice a gradual increase in studies aimed at analyzing the fashion
market and its integration with sustainability, in the search for alternatives for more ethical and conscious
consumption.

3.2 Academic research and its sources

The 105 research that makes up the study is divided into 82 articles, 20 dissertations, and 3 theses. Thus,
the articles were sub-categorized keeping in mind the publication platforms between journals and
conference proceedings. Looking at the 49 texts published in journals (Table 1), it is clear that ModaPalavra,
a Brazilian magazine, alongside the Fashion Practice and Sustainability journals have most of the launches,
presenting 8.16% of the works each. Also, the periodicals Fashion Theory, Journal of Fashion Marketing
and Management, Journal of Macromarketing, and Journal of Retailing and consumer services appeared

with a greater number of texts, as they brought 2 publications each, representing 4.08% in the table.

Table 1. Quantity of slow fashion publications by journals

Journals Quantity Percentage
Fashion Practice 4 8,16%
ModaPalavra 4 8,16%
Sustainability 4 8,16%
Fashion Theory - Journal of Dress Body and Culture 2 4,08%
Journal of Fashion Marketing and Management 2 4,08%
Journal of Macromarketing 2 4,08%
Journal of retailing and consumer services 2 4,08%
International Journal of Consumer Studies 2 4,08%
Others 27 49,0%

International Educative Research Foundation and Publisher © 2020 pg. 170



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

The remaining 49%, that is, the highest amount shown in the table, is equivalent to journals with only one
publication. With this, it is possible to conclude that, for this theme, due to its multidisciplinarity, it can be
approached by many research areas, consequently there is no specialized magazine or periodical, which
motivates a pulverization of periodic platforms. In common, it is identified that the journals have a scope
focused on the themes of sustainability, fashion, marketing, or administration.

Among 32 articles published in conference proceedings (Table 2), those of national origin proved to be
dominant - representing 50% of the number of congresses identified in the research, with the Brazilian
Congress of Communication Sciences (Brazil) having the highest percentage of publications, with 9.38%.
Then came the Fashion Colloguium (Brazil) and the Scientific Textile and Fashion Congress (Brazil),
which account for 6.25% of slow fashion productions each. Externally, only the International Textile and
Apparel Association (United States) matched the most dominant Brazilian congress, with 9.38% of
publications, followed by the International Conference on Engineering and Product Design Education
(United Kingdom) with 6, 25%.

Table 2. List of congresses that published research in the area of slow fashion

Congresses Quantity | Percentage
Congresso Brasileiro de Ciéncias da Comunicacéao 3 9 380
y 0
(Brazilian Congress of Communication Science)
International Textile and Apparel Association 3 9,38%
Coldquio de Moda
. . 2 6,25%
(Fashion Coloquium)
Congresso Cientifico Téxtil e Moda

s . . 2 6,25%

(Scientific Congress on Textiles and Fashion)
International Conference on Engineering and Product Design Education 2 6,25%
Others 20 62,5%

The other events have only 1 production each, representing 62.5% of the percentage of the final result, as
shown in Table 2, these comprising 10 Brazilian congresses, 2 from India, 2 from Italy, 1 from Portugal, 1
from Sweden, 1 from China, 1 from the United States, 1 from France and 1 from Spain. The motivations
for the low number of articles derived from congress annals can be attributed to the tendency of congresses
to publish the articles in the annals in the format of a book chapter, with their appearance not happening
frequently during the work mapping stage of this review. systematic bibliography.

Among the 23 dissertations and theses produced at universities (Table 3), only 1 university appears
repeatedly, with two studies on the subject, the University of Boras (Sweden), which represents 8.70% of
the percentage of publications. The other universities, in a total of 21 academic spaces, appear with only 1
work each.
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Table 3. Enumeration of universities that researches slow fashion

October 2020

Universities Quantity Percentage
University of Boras — SWE 2 8,70%
University of North Carolina at Greensboro — EUA 1 4,35%
Auckland University of Technology — NZL 1 4,35%
Blekinge Institute of Technology — SWE 1 4,35%
Cornell University — EUA 1 4,35%
Faculty of Fine Arts of Porto — PT 1 4,35%
Louisiana State University — EUA 1 4,35%
Lund University International — SWE 1 4,35%
National Institute of Fashion Technology — IND 1 4,35%
Oregon State University — EUA 1 4,35%
Radboud Universiteit — NL 1 4,35%
Stockholm Business School — SWE 1 4,35%
The Swedish School of Textiles - SWE 1 4,35%
Minho University — PT 1 4,35%
Estate University of Ohio — EUA 1 4,35%
Federal University of Parana — BR 1 4,35%
Universiteit Twente — NL 1 4,35%
University of Oslo — NO 1 4,35%
University of Auckland — NZL 1 4,35%
Lisboa University — PT 1 4,35%
RMTI University — ECU 1 4,35%

When it comes to localization, most universities that deal with slow fashion are located in Sweden (6),
followed by the United States (5), Portugal (2), Holland (2), and New Zealand (2), the other countries had

only 1 incidence and were Brazil, India, and Norway.

Concerning the courses (Table 4), 20 different postgraduate courses were identified. Master in Business
Administration appears more often, with 3 published works, followed by Doctorate of Philosophy with 2

types of research. The other courses (fourteen) appear only once, representing 5.26% each.
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Table 4. List of graduate courses that research slow fashion

Courses Area Quantity|Percentage
Master in Business Administration* Administration 3 13,04%
Doctorate of Philosophy Science 2 8,70%
Master in Design Design 2 8,70%
Master in Fine Arts Arts 1 4,35%
Master in Image Design Design 1 4,35%
Master in Applied Textile Management Management 1 4,35%
Master of Arts Arts 1 4,35%
Master of Business in Marketing Administration 1 4,35%
Master of Science Science 1 4,35%
Master of Strategic Leadership towards Sustainability Management 1 4,35%
Master in Culture, Environment, and Sustainability Social science 1 4,35%
Master in Textile Management with specialization in Fashion Management 1 4.35%
Management
Master in Environmental Studies and Sustainability Science | Sustainability 1 4,35%
Master in Business Administration com foco em Gestéo
Estratégia® Management 1 4,35%
Master in Communication, Art, and Culture Communication 1 4,35%
Ph.D. International Business Administration 1 4,35%
Master in Marketing Marketing 1 4,35%
Master in Design, Development, _and Innovation in Clothing and Design 1 4.35%
Fashion
Master in Textile Management Management 1 4,35%

The works were gathered observing them according to their main areas of application. Thus, it was
identified that the projects are mostly produced by courses in the area of Administration (34.78%), Design
(17.39%), Science (13.04%), Arts and Management (8.70%, each ), followed by the areas of Social
Sciences, Sustainability, Communication, and Marketing, representing 4.33% of the main area of their
courses, each. As for the qualification levels, the theme is being more widely addressed in Master's courses
(52.17%), followed by postgraduate courses with a focus on specialization, being more specifically those

! Master of Business Administration is seen in Brazil as a postgraduate course in the sense of specialization, focus in the
professional practice, and not a master's or doctoral research program.
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in the Master of Business Administration (MBA) category. (17.39%) and, finally, Ph.D. level courses
(10.53%).

On the other hand, the number of works mapped within the present systematic literature review may result
from the existence of works that deal with the theme at some level, but that does not include the term 'slow
fashion' in its title. Because, although the theme of sustainability is increasing, it is being treated with very
specific research focuses, where each author focuses on different solutions for the area. That phenomenon
ends up making it difficult to bring these works together in just a holistic concept.

This effect can be seen through the low quantity of works coming from relevant and specific events for the
fashion area, such as, for example, the Fashion Colloquium (Coldquio de Moda), an international congress
that took place in Brazil that has one of its proposals for Scientific Initiation and Groups of Research
entirely dedicated to the exhibition of studies dealing with sustainability and its areas when related to
fashion, but which in this systematic review presented a low volume.

3.3 Methodological characterization of the researches

The types of studies concern the research modalities or methodologies adopted to obtain the results and
data that will compose the research. The main methods are Case Study, which aims to contribute through
in-depth analysis of a single object; Literature Review research, in which it aims to define a problem in a
focal way, as well as to identify, based on that, the state of the art of a given theme; Analytical Research,
in which it seeks to develop in-depth analyzes of the situation of a fact; Experimental research, works with
the selection of variables based on the choice of a study object and identifies the effects of these variables
on the object; Survey, which is similar to market research, where the data, usually quantitative, is obtained
through a research instrument, about a population group when it is related to a topic; Focus Group, seeks
to bring together a group of people to recognize perceptions about a research concept or problem (Dias,
2000; Freitas, 2000; Lakatos and Marconi, 2003; Ventura, 2007; Gil, 2008; Fontelles et al., 2009; Bento,
2012; Gil, 2017).

Regarding the types of studies found within the present systematic review, it is noteworthy that some
publications presented more than one method, with emphasis on the predominant methodology used in the
research, which is accounted for quantitative reference on this topic (Figure 2). Works supported by Case
Studies (CS) constituted 31.4%, while the Literature Review (LR) (29.5%) is in second place, showing that
a good part of the research is still in the theoretical development phase, which may signal that slow fashion
is in the consolidation phase of concepts for later application in the business sector. Then, the Survey type
(S) appeared with 14.3%, followed by the Analytical Research (AR), which appears with 13.3%, and the
Experimental type of study (EX), with 7.6%. Finally, the Focus Group (FG) presents 3.8% of the works.
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Figure 2. Distribution of researches mapped by type of study

It is worth mentioning that of the 15 of the Survey studies found in the general research, 8 correspond to
the year 2019, wherein the same year only 3 Literature Review studies were found. That demonstrates a
departure from this exploratory theoretical perspective of the commented concept previously to emerge in
the practical application of the slow fashion movement. These data prove the growing search for finally
understanding this audience of slow products and in the scope of how it is possible to convert their
perceptions of value to the areas of marketing, production, and product development.

As for the research approach, the largest number of texts was classified as qualitative with 67 of the 105
publications mapped, which represents 63.81% of the overall result. Those classified as qualitative-
quantitative represented around 14.29%, followed by studies with a quantitative-qualitative approach
(12.38%) and, finally, publications of a quantitative nature (9.52%).

Concerning the object of study, literature research was present in most of the works, with 54.29%, thus
being in line with the results of the type of study found, since 33.33% of the works it is a Literature Review,
as mentioned in the previous paragraph. Then, Field Research obtained 37 publications (35.24%) and,
Laboratory Research, represented about 10.48% of the percentage. Both field research and laboratory
research had a significant increase in representativeness in the last mapped year, 2019, also corroborating
the already mentioned, about the search for the theoretical application of slow fashion has begun to expand
to a more practical level.

Regarding the objectives, the Exploratory research was shown in greater quantity, corresponding to 68.6%,
that is, 72 texts, the Descriptive 27.6%, and, only lastly, those of the Explanatory type that represented
about 3, 8% of methodological approaches to publications.

The author's headquarters organization concerns the place where the works start from, that is, the
environment in which the authors work in their research. That said, Universities were the majority in what
concerns the author's headquarters organization, with 61.90%, followed by Companies (36.19%) and
finally, Research Centers, with only 1.90%.

As it is a reasonably new theme, having just over 10 years of conceptual explorations, the hypothesis of
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walking in a process of discoveries and adaptations opens up, thus, the Exploratory objective as
predominant tends to corroborate this hypothesis, together with the type of Literature Review study as one
of the main ones, as well as Universities as the research headquarters. On the other hand, the works that
occur with a focus on Research Centers are more debated in developed countries, such as Germany and
Australia.

By observing the predominance of research that follows a qualitative approach and, therefore, involves the
subjectivity and perception of communities, individuals, or research variables, one can explore the
hypothesis of slow fashion as a social movement or, along the same lines of reasoning, of a consumer
movement with a bias that emerges in society, instead of seeing it, more vehemently, as a business model,
with quantitative bases. It is also identified that the mapped researches bring aspects that involve social
media and human ethical subjectivity, specifically addressing themes relevant to the current historical-
social context, such as sustainability and conscious consumption.

3.4 Author's residence and headquarters of the study object

The following topic addresses the host country of the authors responsible for developing the research, being
graphically exposed through Figure 3, showing Brazil as responsible for the largest number of works (31),
a relevant data when discussing the theme, as research by Solino et al. (2015) about the fast-fashion model,
the country did not even appear on the list. This result may be a consequence of the growing number of
schools of fashion and design in Brazil, as well as the constant interest in research involving sustainability
and practices that respect the environment.

Then the United States (20), Sweden (7), United Kingdom (6) and China (5); Portugal and Turkey denoted
4 surveys each of the countries; India, Norway and New Zealand (3); South Korea, Holland, Australia,
Spain, and England present 2 works each. The other countries appear with only 1 work each, where they
can be viewed in a specific way in the following figure.
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Figure 3. Research host countries

In addition to defining the country where the survey was written, we also sought to find out where these
surveys were applied (Figure 4). In this topic, the United States takes the lead, with a total of 18 publications
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that discuss slow fashion within the country, right after this, Brazil appears, with 12 works, followed by
the United Kingdom in 6 publications, Sweden in 4 surveys, as the countries Turkey and New Zealand
appear in 3 surveys. Finally, the other countries (including Canada, Holland, India, Lithuania, Portugal,
and Germany) with 1 work each. The leadership of Brazil and the United States is because most of the
research is written in these two territories, thus investigating the very environments in which they are
located geographically.

From another perspective, it is possible to notice that some differences are the result of the existence of
works where writing occurs in one country, while the application occurs in another, these relate to 12 types
of research found. There were also incidences of investigations that work from a large number of countries,
one can cite as an example the research by Seifert (2019), who in his thesis studies and compares nominally
unidentified companies from 14 countries around the world, covering almost all continents, except for
Africa and South America. In this perspective, each of the countries mentioned by the authors of the works
discussed was counted within this literature review.
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Figure 4. List of countries researched

Making a comparison between the countries where the research was conducted and the countries in which
it was applied the most, we can see that, even though the keyword of this review is in English (slow fashion),
the country that dominates in numbers of works in Brazil. That’s because although be it a foreign term, its
industrially and socially usual pronunciation has become fixed among researchers as a way of becoming a
counterpoint to studies that emphasize fast-fashion.

4. State of the art about slow fashion

In the following topic, the current state of the art of the slow fashion theme will be explored, seeking to
share and analyze the content covered by the research mapped through its functional area, its performance
and differentiation objectives, the holistic conceptual definition, a term used to characterize it, the negative

points, as well as denominations and applications of its principles directed to other possibilities of existing
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sectors.

4.1 Functional area and performance objectives

The functional areas of a company are divided into two when considering the discussions by Slack et al.
(2013). This author characterizes them in: central functions and support functions. To the first, the areas of
marketing, product development, and production are located in it, while the second concerns the areas of
accounting, finance, and human resources (Solino et al., 2015).

In a second step, the need to expand the possibilities of categorization was identified. Reaching the text by
Oliveira (2006), where the author expresses that there are seven functional areas in a company and these
are separated into two groups: final functional areas - which they cover the activities directly involved in
the cycle of transforming resources into products and their availability in the market - and functional
medium areas - that group the functions that provide the means for the transformation of resources into
products and services and their situation in the market. In this way, the Marketing Administration and the
Production Administration contemplate the final functional areas, while the Materials, Financial, Human
Resources, Services, and Business Management Administration covers all those functional areas.
Summarizing the findings of the researched literature, through the functional areas identified in this study,
it was possible to verify the direction of the work for six of the functions mentioned above, they are:
Marketing, Product Development, Production, Industry, Materials, and Human Resources, as is you can
see it in the image below (Figure 5).

Consumer Market

Product development
© Production
@ Marketing
28,4% @ Industry
@ Theoretical development
@ Human Resources
@ Raw material
24.5%

Figure 5. Functional areas of slow fashion

It was also possible to verify during the research the appearance of works in another area that was not
mentioned by Oliveira (2006) or Slack et al. (2013) as belonging to a company, being the Consumer
Market, which appears in 28.4% of the studies, occupying the first place in occurrence. This adherence to
the functional area is justified based on authors such as Dias (2015), who take the opportunity, in his
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research, to report the importance of the consumer as an input of information about the market demand to
be transformed into products or processes.

In addition to companies, the academic area was also present. The Theoretical Development sector
manifested itself in 4.9% of the works, with these studies investigating the concepts involved in the slow
fashion area, thus seeking to understand the dynamics that encompass this theme for later practical
application. The theoretical explanation for this event can be found in the work of Pérez and Vera (2019),
where the authors discuss in their research precisely the industrial unpreparedness to deal with production
focused on the sustainable character of artifacts, dealing with the need for specialization in the area.
Through the discovery of the most researched areas being product development and the consumer market,
it is possible to understand that, as the research was until recently only focused on the initial phases, the
researchers still did not focus on the technical parts as issues of raw material, industry or production, in
contrast, investigations are mostly focused on how the movement is perceived by consumers and how
products gain space within this business model. From these results, manufacturers can guide their
productions and creations to serve this specific audience.

Solino et al. (2015) divide fast-fashion concerning 5 main objective variables by which the model performs
aspects of competitiveness, these being speed, flexibility, delivery reliability, cost, and quality. In
comparison, about the performance objectives of slow fashion, the mapped texts presented the term being
overwhelmingly and directly linked to the item quality (87.63%). Then there was reliability (10.31%),
which was also present as a way of seeking recognition for a movement that needs to obtain its space in
the production chains. And lastly, the cost (2.06%).

There were no citations regarding the other performance objectives, such as speed and flexibility; the speed
can be attributed to a characteristic that is inherent to the very conception of slow fashion, being the aspects
of a fashion production with reduced speed, to last longer and with principles of timelessness, so this speed
is linked to fast-fashion, it doesn't work in slow fashion. About flexibility, it is argued that in slow fashion,
products have manual production characteristics, which are invariable and with well-defined and relevant
social justice, therefore, in the production of slow consumer goods, there is no need for production is
flexible, so this feature does not appear within the mapped texts.

Because slow fashion presents research in early stages, the main elements that guide the theme are not yet
defined and unified, so that there is a strong branching between the elements that characterize it, such as
the differential aspects of this movement concerning other existing models.

Therefore, it was still possible to identify other types of events by which slow fashion plays aspects of
competitiveness or adding value, however, few of them add up a relevant part of the findings, as the others
appear as supplementary objectives. it can be concluded that the main objectives of slow fashion are:
Sustainability, which appeared in 26.69% of the researches, followed by Ethics (20.32%) and Durability
(12.75%), still as prominent aspects, Localism and Timelessness appeared with 7.97% and 5.98%,
important objectives such as Exclusivity (4.78%), Authenticity (3.19%), Functionality (2.39%), Comfort
(1.99%) ) and Equity (1.99%). The other objectives add up to about 11.95% together. In Figure 6, presented
below, it is possible to graphically visualize the relationship of other types of performance objectives within

the slow fashion.
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Figure 6. Other slow fashion performance objectives

Investigating its performance objectives, quality configured the main role, an aspect that makes its great
difference about the characteristics of fast-fashion that develops mostly low-quality products, therefore,
reliability came right afterward, at the same time that slow fashion products carry narratives of local and
sustainable valorization. However, the cost was among the few jobs due to being products with much higher
production costs, not coming close to any level of products from fast-fashion. They made appearances such
as sustainability, ethics, durability, localism, and timelessness, emerging as the main elements that guide
the theme. Within the slow fashion narrative, Eriksson and Karlsson (2014) explain that retailers use the
emotional appeal of these performance objectives to generate a connection between the consumer and the
product, which can be done by companies, generating added value.

Some more specific performance objectives identified, such as equity, in addition to authenticity,
functionality, localism, and exclusivity are the five basic principles that guide the notion of building a
consumer perspective of slow fashion products, concepts proposed within the research by Jung and Jin
(2014) and recognized by the vast majority of works systematized in this literature review research. Sener,
Biskin, and Kiling (2019, p. 8) add by stating that “as a result of slow fashion products' perceived value,
consumers who would like to have slow fashion clothes are willing to pay higher prices for these clothes”.
In this sense, these basic principles can guide the perception of consumers in creating value for slow
products.

Both Jung and Jin (2016), as well as Sener, Biskin, and Kiling (2019) developed research to determine the
perceived value of consumers of slow fashion products, considering these 5 basic perspectives. The first
survey investigated US consumers, as the second focused on investigating consumers in Turkey and
Kazakhstan. It is relevant to perceive a certain difference in the projection of value, while Turkish
consumers expressed a greater connection with authenticity, localism, and exclusivity, Kazakhstan
consumers explore a more positive relationship with the plans of social justice, functionality, localism, and
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exclusivity. However, in the case of the United States, only the exclusivity plan was perceived as positively
affecting the perception of the value of this group of consumers studied.

Concerning the companies that were most studied when related to research, fruits of slow fashion, it is
worth mentioning that, within the universe of organizations, micro-enterprises appear in greater quantity,
corresponding to 7.35% of the published works. Its followed by the companies such as Armario Organico
(Brazil), Brisa (Brazil), Cantrelle Design (Brazil), New York fiber farms (United States), Filipa K.
(Sweden), Keep and Share (Local unacknowledged, possibly England), Norrgna (Norway), Plusminusnoll
(Sweden), with 2 appearances in the studies each. It is possible to develop a hypothesis that this dispersion
of companies is a consequence of slow fashion companies having a local and small character, that is, a low
concentration, unlike fast-fashion, which has been brought by Solino et al. (2015), are configured as large
chain stores that sell fast-fashion products around the world, such as Zara and Hennes & Mauritz - H&M.
Some research is conducted aimed entirely at New York fiber farms with the justification of helping to
remedy their problems. “We developed this research in response to NY fiber farmers’ difficulty reaching
their markets and low economic profits”, looking for slow fashion as an alternative to achieve these results
(Trejo, 2014 apud Trejo, 2019, p. 2).

In this sense, it was possible to observe a phenomenon of very strong localism to the focus of the companies
studied, arguing based on the non-existence of major brands that practice slow fashion as a business model,
being more commonly present in small brands, with localism or authorial fashion bias. Consequently, its
use is more focused on adding value through sustainability, instead of being used as a business model with
the objective of mass profit in the industrially practiced production process.

4.2 Terminology used in quote slow fashion

Among the 105 works analyzed, 98 uses some specific terminology to classify what would be slow fashion
within a conceptual view. Thus, as can be seen in Figure 7, the term 'movement’ was more present, mainly
when it compares with other expressions (59.18%). Unlike fast-fashion, where Solino et al. (2015)
demonstrates that the most correct term would-be model, because it is used as a business model, this is not
what happened with slow fashion, appearing in the literature called as a movement, even though, at the
same time, it is seen that the courses that most study the theme, when it comes to graduate studies, are those
in the administrative area, instead of the social sciences (see Table 4 in the 3.2 topics).
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Figure 7. Terminologies used to classify slow fashion
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From these results, two conceptual notions can be explored to explain the emergence of slow fashion as a
movement. The first emerges in its approach to sustainability and the fashion business, thus, the movement
is seen as having a social impact bias, but, at the same time, having the character of a business model. This
all leads to the idea of social entrepreneurship, addressed by Parente et al. (2011), also more currently by
Machado et al. (2020), in the most basic way possible, as an alternative to balance the search for profit by
companies and their actions of innovation and social impact, thus achieving a return both socially, from an
ethical-cultural perspective, as well as financial, from a commercial point of view. Social entrepreneurship
is configured as making profit-generating positive actions for a society.

Thus, it is possible to allocate fashion within this system based on the identification that natural resources
are already depleted, as much as the debates about human exploitation increase. One can attribute the high
degree of studies coming from the people of administration because they understand that this movement of
social entrepreneurship applied to fashion, would be the future of business, the best way to put companies
back in a society that demands these principles in the contemporary era.

In another discussion, it is identified that slow fashion began with the dynamics of slow food, which in turn
served as inspiration for all movements called simply slow movements (encompassing subdivisions such
as slow cities, slow design, slow living, slow food...). Whose principle is to slow down the lifestyles and
consumption of individuals, developing healthy thoughts in industrial production, and making human
beings more aware and responsible for their actions towards the environment. Understanding slow fashion
as a result of this general movement, it can be inferred that the denomination of movement for slow fashion
arose simply from its primordial association with the entire slow movement (Moura and Carlan, 2015;
Conti and Figueiredo, 2017; Sapper et al., 2019; Thompson, 2019).

4.3 Conceptual definition of slow fashion

From the analysis of the 105 texts, 79 works were found that conceptualize slow fashion at some level, and
through it was found 35 different concepts. That emerged between the years 2007 and 2016. After that, in
the years 2017 to 2019, it was not noticed any formation of a new concept being used as reference only old
definitions, it is motivated by the fact that, although not widely studied, the concepts that guide the slow
fashion movement are well known.

After listing all the concepts, the 12 most cited in the survey were listed below (Table 5). The most
referenced concept with a considerable margin of difference was that of Fletcher (2007; 2008; 2010; 2012),
appearing in 45 pieces of research. Kate Fletcher is a professor and researcher in the field of sustainability,
design, and fashion at the Center for Sustainable Fashion at the University of the Arts London (United
Kingdom), and in 2018 co-founded the Union of Concerned Researchers in Fashion. Fletcher is known as
a leading figure in the development of the slow fashion movement. Fiorin (2017) even explains that she
was responsible for coining the term 'slow fashion'. In addition to her concepts expressed in individual
works, the author also appeared again with Lynda Grose (2011; 2012) with work quoted four times; Lynda
is a professor in the Fashion Design program at California College of the Arts (United States).

The concept of Pookulangara and Shepard (2013) appears next being cited within 11 texts; Sanjukta
Pookulangara is a professor at the University of North Texas (United States) and Arlesa Shepard is a
professor at the State University of New York (United States). The third most cited concept is that
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developed by Clark (2008), appearing in 10 surveys; Hazel Clark is dean of the School of Art and Design
History and Theory at Parsons — The New School for Design (United States).

Table 5. Slow fashion concepts
Cited author Concept Authors who cited

Cataldi et al, 2010; Refosco et al., 2011;
Goncalves; Sampaio, 2012; Kip6z,
2013; Tobeck, 2013; Eriksson; Karlsson,
2014; Karaosman et al., 2014; Jung; Jin,
2014; Ertekin; Atik, 2014; Jung, 2014;
Trejo, 2014; Ramirez, 2014; Sgderlund;
Berg, 2015; Jung; Jin, 2015; Henninger,
2015; Mardell, 2016; Pal, 2016; Jung;

. . Jin, 2016; Trejo; Lewis, 2016;
Slow fashion is to design, produce, . . )
) . Nishimura; Gotijo, 2016; Martins, 2017;
consume and live better considering the o ] i
Fletcher, Zilinskaite, 2017; Vicent, 2017; Hall;

environmental and social sustainability )
2007/08/10/12 Boorady, 2017; Descatoires, 2017; Hall,

and producing beautiful and conscious .
clothes 2017; Fiorin, 2017; Kerner, 2018;
Hernandez, 2018; Perini, 2018; Fiorin et
al., 2018; Bernardes et al., 2018;
Sobreira et al., 2018; Macena et al.,
2018; Clark, 2019 Trejo et al., 2019;
Sener; Biskin; Kiling, 2019; Bellido-
Perez, 2019; Seifert, 2019; McNeil;
Snowdon, 2019; Nishimura; Schulte;
Gontijo, 2019; Pencarelli, 2019; Vaz,
2019;Brewer, 2019; Sapper et al., 2019.

Karaosman et al., 2014; Mardell, 2016;
Slow fashion is characterized as a Preuit; Yan, 2016; Zilinskaite, 2017;
Pookulangara; business model that sees the whole, Vincent, 2017; Fiorin et al., 2017;
Shepard, 2013 taking into account social, Overdiek, 2018; Fiorin et al., 2018;
environmental and economic systems |Presley; Meade, 2018; Thompson, 2019;
Garcia; Helena, 2019.
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Clark, 2008

It’s characterized by three main

principles: 1. Appreciation of local
economies and distributed economies 2.
Transparent production systems with
less intermediation between consumer

and producer 3. Production of

sustainable and sensory products that
make the senses more intense have a

longer life and are more valued than
typical consumables

Tobeck, 2013; Jung, 2014; Langdown,
2014; Ramirez, 2014; Ertekin; Atik,
2014; Mardell, 2016; Descatoires, 2017
Kerner, 2018; Fiorin et al., 2018; Casto;
DeLong, 2019.

Ertekin; Atik,
2014/15

Covers notions of conscious consumption and

production processes that value the well-

being of workers, local communities and the

environment

Kerner, 2018; Sobreira et al., 2018;
Descatoires, 2017; Villiers; Duh, 2019;
Gupta; Gwozdz; Gentry, 20109.

Fletcher; Grose,
2011/12

Slow fashion is more than reducing

production speed, but it represents a new
way of seeing the world, where there is a

break with current industry practices
with the values of fast fashion

Ferronato; Franzato, 2015a; Ferronato;
Franzato, 2015b; Filipe et al., 2017;
Fiorin et al., 2017.

Cataldi et al.,
2010

Strategy to bring the fashion industry to
sustainability

Trejo, 2014; Valente et al., 2015;
Ertekin; Atik, 2014; Silva; Busarello,
2016.

Holt, 2009

Slow fashion, therefore, needs to be seen

as a more sustainable way of consuming

clothes, while involving environmental,
social and ethical interests

Pookulangara; Shephard, 2013; Diggele,
2017; Ferronato; Franzato, 2015b.

Salcedo, 2014

It is just a different approach, according
to which designers, buyers, distributors,
and consumers are more aware of the

Rodrigues et al., 2018; Rodrigues;
Souza, 2018; Perini, 2018.
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impact of clothing on people and
ecosystems

Slow fashion is activism for the
problems of fast fashion in a practical
Ko, 2010 sense and is a phenomenon of fashion as Ro; Kim, 2011; Lee; Ahn, 2015.
a theoretical critique of accelerated

Society

Based on sustainability within the
fashion and design industry,

Slow fashion i ) ) ) i Pookulangara; Shephard, 2013;
incorporating high quality, small lines,
Award, 2010 . . . i Pookulangara et al., 2016.
regional productions, and fair working
conditions
Business of a Slow fashion organizations produce i )
. . . Henninger, 2015a; Henninger et al.,
Better World, collections each year, while fast fashion 2016
2012 companies create 20 fashion lines a year '
Silva; o o .
Busarello A movement that prioritizes care, Conti; Figueiredo, 2017; Conti et al.,
’ quality, and long-term production 2017;
2016b

Analyzing the definitions found, it is clear that the term slow fashion already has a conceptualization with
its well-established points, as well as commented at the beginning of the topic, given the number of times
they were applied, with characteristics of origin and reliability, which is the proposed by Fletcher (2007;
2008: 2010; 2012), the predecessor of the movement, where he defines that the slow fashion movement
comprises designing, producing, consuming and living in a healthier way considering environmental,
social, ethical and moral sustainability, producing clothing that maintains aesthetic attractiveness and at the
same time is aware of its effects on the environment.

Although a greater number of works began to appear only in the year 2010, there are incidences of concepts
mentioned before that year, such as the concepts of Fletcher in 2007 and 2008, Clark in 2008, and Holt in
2009, where only Clark's work (2008) was present quantitatively at systematic review, the other works
were only mentioned through other publications. The motivations for the non-appearance of these texts in
the present systematic review stems from the fact that Fletcher's 2007 work is configured as a book and
that of Holt (2009) comprises an article with a non-scientific focus published on a website and not in
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congresses. or journals, in this way, neither of the two publishing platforms is the focus of this literature
review.

It is argued, in turn, that there were already issues related to slow fashion being discussed within some
dynamics before this period, however, they were not yet relevant enough to provide basic terminology to
this area of studies. It was observed, at the end of the research, that the existence of conceptualization
before the first text found also, on the one hand, is due to Fletcher's research on sustainability in a broad
way, mainly applied to fashion, therefore, the author identified the need to develop a nomenclature to
characterize this idea. Thus, the name of slow fashion that is known today. It is understood, then, that
Fletcher did not have slow fashion as its sole focus, but sustainability in a complete way when it relates to
fashion.

4.4 Negative points of slow fashion

Despite the slow fashion found within a chain that has positive principles, such as sustainability, conscious,
and ethical consumption, the analyzed texts nevertheless highlighted negative aspects of the movement.
Regarding the negative points that were identified to the movement, the high cost in its production and
commercialization appears in 28 works. Other aspects such as aesthetic characteristics that refer to the
rusticity and the delay in launching collections appeared in 2, while the lack of knowledge about this

movement appeared in 1 study (Table 6).

Table 6. Negative points of the slow fashion movement

Negative points of

Authors who support that idea
the Slow Fashion PP

Johansson, 2010; Refosco et al., 2011; Gongalves; Sampaio, 2012; Shephard;
Pookulangara, 2013; Watson; Yan, 2013; Pereira; Nogueira, 2013; Tobeck,
2013; Lee; Ahn, 2015; Leslie et al., 2015; Jung; Jin, 2016A; Jung; Jin, 2016B;
Nishimura; Gontijo, 2016; Zilinskaite, 2017; Duiveman, 2017; Preuit; Yan,
2017; Candan et al., 2017; Silva et al., 2017; Fiorin et al., 2017; Fiorin, 2017;
Sener; Biskin; Kiling, 2019; Sunga; Woob, 2019; Pencarelli, 2019; McNeill,
Snowdon, 2019; Bellido-Pérez, 2019; Gerard et al., 2019; Sapper, 2019; Vaz,
20109.

The high cost (27)

Low knowledge (3) | Pookulangara; Shephard, 2013; Sener; Biskin; Kiling, 2019; Pérez; Vera, 2019.

Low launch of

Henninger, 2015; Siqueira, 2016.
collections (2) 9 a

Rusticity (2) Moura; Carlan, 2015; Conti et al., 2017.

Potentiation of the
consumption during McNeill; Snowdon, 2019.
seasonal periods (1)
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The perceived high cost is related to the fact that the pieces usually use expensive raw materials, due to
their durability, quality, and handcrafted aspects, or also as a consequence of paying fair value labor, where,
consequently, the sum of all these requirements, it increases the cost values that the final product will have.
The characteristics of rusticity are highlighted by the consumers' projected perception of products with
symbolic dimensions that denote sustainability, as Moura and Carlan (2015, p. 479) say that “a large portion
of the population resists green and ecologically friendly products, as they associate products with rustic-
looking finishes ”, which may end up being an obstacle to the purchase motivations of consumers who are
interested in products perceived as modern. Thus, there is an opportunity to explore the application of
modernity concepts in line with slow fashion products.

The low launch relates to the few annual editions of slow fashion collections, usually happening only twice
a year, as characterized by its principles, Henninger (2015, p. 6014) says that this “contrasts starkly with
the fast-fashion industry, which produces approximately 20 fashion lines per annum”. In turn, the low
knowledge deals with the lack of information of individual consumers about the practices of slow fashion
and all the precepts and prejudices that this movement carries, this negative point meets the characteristics
of rusticity perceived by consumers, where everything encompasses the narrative constructed and
disseminated socially about this movement.

It is worth commenting on a negative topic addressed by McNeill and Snowdon (2019), where he discusses
the potentiation of consumption in specific periods. Thus, individuals would make use of the ideas
propagated by slow fashion as a justification for consuming in large quantities, but in only certain periods
of the year, the authors refer to these periods as seasonality. Following this line of thought, there would be
no truly conscious idea implanted, but rather excessive consumption in specific perspectives, which would
be harmful and totally against what the movement propagates.

4.5 Slow fashion applications in other sectors and other names for the movement

Regarding comparisons and analogies made between slow fashion and other sectors of the production chain
besides fashion, three areas were mentioned (Table 7), and the sector that most obtained comparisons were
the food field, standing out in a large part of the literature surveyed in 40 of the 84 texts. In addition to this,
only one more sector, lifestyle, was mentioned (1).

Table 7. Application in other sectors

Slow fashion in other .
Authors who support that idea
sectors

Johansson, 2010; Fletcher, 2010; Cataldi et al., 2010; Schulte et al., 2012; Shephard;
Pookulangara, 2013A; Pookulangara; Shephard, 2013B; Watson; Yan, 2013; Pereira;
Nogueira, 2013; Tobeck, 2013; Langdown 2014; Ertekin; Atik, 2014; Schulte et al.,
Food sector (51) 2014; Trejo, 2014; Ramirez, 2014; Sgderlund; Berg, 2015; Lee; Ahn, 2015; Chen,
2015; Valente, 2015; Henninger, 2015; Leslie, 2015; Ferronato; Franzato, 2015A;
Clark, 2015; Ferronato; Franzato, 2015B; Silva; Busarello, 2016; Nishimura; Gontijo,
2016; Mardell, 2017; Zilinskaite, 2017; Duiveman, 2017; Preuit; Yan, 2017; Risso et
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al., 2017; Diggele, 2017; Filipe et al., 2017; Santos et al., 2017; Fiorin et al., 2017,
Fiorin, 2017; Kerner, 2018; Gupta, 2018; Cunha, 2018; Stefko; Steffek, 2018; Macena
et al., 2018; Sobreira et al., 2018; Clark, 2019; Trejo et al., 2019; Sunga; Woob, 2019;

Brewer, 2019; Nishimura; Schulte; Gontijo, 2019; Garcia; Helena, 2019; Castro;
Martins; Ferreira, 2019; Sapper, 2019; Vaz, 2019; Thompson, 2019.

Lifestyle (3) Conti e Figueiredo, 2017; Sapper, 2019; Thompson, 2019.

Byun and Sternquist (2008), as well as Fletcher (2010), present fast-fashion as originating from fast food
practices, in search of meeting the needs of consumers in real-time, and in counterpart to this accelerated
model, slow fashion sets its characteristics, the connection between slow fashion and slow food, this
explains the great relationship that exists between the food sector and the area discussed. Still, as shown in
the table above, the vast majority of articles suggest the food sector as an alternative area to slow fashion,
this comes as a result of the work suggesting slow food as responsible for the emergence of the slow fashion
movement.

The concept of slow fashion is inspired by the slow food movement, which began in Italy in 1986
as a reaction to the fast food culture. This movement encourages consumers to choose local,
healthier food made through slow, natural processing methods, which help sustain both local
economies and the environment (e.g., Slowfood.com). Similar to the slow food movement, slow
fashion emphasizes the importance of the quality of fashion apparel products which is made with
natural, durable materials, thus enabling consumers to wear clothes for a longer period of time and
minimizing the environmental and social impact of apparel production (Sung and Woo, 2019, p.
121).

As for the lifestyle, slow fashion appears as a way of living sustainably and ethically, maintaining a slow
and conscious consumption rhythm, thus, something that is beyond industrial interests; it also stands out
within this idea the habit of living in a way that is not so busy, valuing oneself to the detriment of the
demands of the social environment. Concerning production, slow fashion has emerged as a means of
decelerating, where it seeks to reduce production cycles, thus ensuring that quality is placed above quantity.
Despite areas with different focuses, the idea that is explored in common is the centralization in the
development and more careful and conscious experience, pillars of the slow fashion movement,
understanding that any action that is involved, affects the external environment.

The same subject may be perceived by different authors in different ways, so there is a possibility that
different names are given to the same movement. Through this, we sought to catalog other terminologies
that slow fashion received in the analyzed scientific works. For other names in the area (Table 8),
sustainable fashion was the one that most applied to the slow fashion movement. In many inquiries that
occurred during this study, sustainability was a target that expressed itself as an indispensable contributor
to this compound, which is why the denomination 'Sustainable Fashion' appeared in 10 of the 84 works.
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Table 8. Other names for slow fashion

Other names Authors who support that idea

Garg; Hada, 2014; Lee; Ahn, 2015; Henninger, 2015; Pookulangara et al., 2016; Henninger et

Sustainability . . . . .
al., 2016; Preuit; Yan, 2017; Diggele, 2017; Candan et al., 2017; Zilinskaite, 2017; Duiveman,

fashion
2017.
Slow design Refosco et al., 2011; Kerner, 2018.
Slow clothing Thompson, 2019.

As long as the sectors aim to slow down their production processes, allied to environmental and ethical
awareness, the slow movement is gaining space and becoming increasingly widespread as a business model
that can be replicated by different companies, such as its expansion into the food and productive sector, or
as a lifestyle. In addition to companies, society points out as an important cut in the vision of fashion along
a sustainable axis, where consumption moves towards more conscious views, that is why the exploration
of the nomenclature 'sustainable fashion’, for more assertive discourse.

However, literature sees slow fashion as one of the ramifications of the concept of sustainable fashion.
Thus, the non-appearance of denominations such as eco-design, green fashion, or other nomenclatures in
this sense, stems from the explanations brought by Nishimura, Schulte, and Gontijo (2019), which attributes
a dependence on use as related to the focus of the project or process to be developed.

a) Eco Chic: a concept that suggests elegance and respect for socio-environmental principles; b)
Ethical Fashion: a concept that considers the socio-environmental impact in the fashion production
chain; ¢) Eco-Fashion (Ecological Fashion or Green Fashion): a concept that aims to reduce
environmental impacts from a conscious production process and during the product's life cycle; d)
Zero Waste Fashion: a concept that seeks production that does not generate waste and waste; e)
Upcycling: trend that aims to reduce waste by reusing discarded materials; f) Slow fashion: a
movement that works with the idea of a productive chain of a product with a sustainable profile
(Chiapetta, 2016 apud Nishimura, Schulte and Gontijo, 2019, p. 65, translated by us).

Thus, slow fashion is seen as a fragment of this greater dynamic than would be fashion with sustainable,
ethical, and fair bias. Therefore, the use and appearance of the slow fashion nomenclature result from a
specific focus and justification, depending on what the authors seek to discuss in each research. So, the
scarcity of other terminologies stems from the assertive, coherent, and cohesive use of the term.

5. Conclusion and final considerations

Resuming the idea that fashion can always be renewed, as long as its conditions fit into measures that
absorb socio-cultural, ecological, and sustainable benefits, it is recognized that these varieties of practices
seek to limit the wear and tear of natural resources and give meaning to debates focused on for its
production (Fletcher, 2010). Contemporary fashion has the power to awaken the desire for consumption,
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and more than that, it has the power to dictate behaviors so that these actions are more intensified in a
proportion that does not measure time and space. Through the flow of information, fashion becomes easily
accessible on a global scale. Obtaining clothing items, in addition to being necessary, is now rampant amid
the dynamics of fast-fashion.

The resources extracted from nature for the manufacture of fashion articles are increasingly scarce, and
even so, the waste for disposal after their production comprises a vast layer that further damage the natural
ecosystem. The fast current that fashion is transiting today and the quick access to information generated
in networks of connections favor the frequent consumption of low-quality fashion articles, making their
disposal as fast as their acquisition.

In response to this dynamic of current fashion, slow fashion came about with the assumption of inhibiting
the speed of how fashion products reach the final consumer, and in such a short time they are discarded.
This system is used to segment and differentiate the parts produced in a model where the form of growth
is gradual and spontaneous; to offer a new marketing attribute on products and brands that have extended
their useful life, durable pieces, with classic design and endowed with sustainable values (Fletcher 2016).
To this end, it sought to determine, through a systematic review, how studies in the area of slow fashion
are found, precisely because the development of this research is necessary for the dissemination of
knowledge that is still little disseminated about the movement but with relevant characteristics and
speeches. that show a new horizon for the fashion market. It is not just about seeing fashion as a new source
of profit based on the creative economy. Many of the approaches consist of understanding the emotional
ties and well-being that are most deeply related to sustainability (Lins and Lugli, 2017).

From this, it was found that the beginning of research in the area of slow fashion began in 2008 with Kate
Fletcher and her discussions about the need for sustainable, ethical, and conscious thinking in fashion,
conforming herself as the author most cited by researchers in the area in subsequent works, with a gradual
increase from 2010 and consolidation in the last three years studied, specifically with a peak in the amount
of research in the years 2017 and 2019. The countries that most research slow fashion is Brazil and the
States United, respectively in terms of quantity, in addition to both also categorizing themselves as having
a greater focus to serve as objects of study in the works, however, the United States appears in the first
place, followed by Brazil.

There is a low standard of publication on specific platforms, being observed as well fragmented, deprived
in several journals and congresses of the most varied areas, as a result of its multidisciplinarity, however,
the journals Fashion Practice, ModaPalavra, and Sustainability were identified as more relevant in that
context. The universities that most research this subject in the sense of graduate studies are those located
in Sweden, with a greater focus from administration and design, being discussed more widely in master's
courses.

Regarding methodological approaches, the most prominent ones are case studies and literature review, a
consequence of the primary search for understanding the dynamics in which the slow fashion movement
would be configured, therefore, they aimed to study companies, companies, or conceptually reviewing the
principles that guide the movement. This is also in line with the most prevalent approach being the
qualitative one, as it deals with social, environmental, and cultural data and visions, as the objectives that
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most emerged were exploratory. Concerning the object, the first was literature research, followed closely
by field research.

The term most used to refer to slow fashion is 'movement’, with two possibilities as possibilities: one, its
approximation with the idea of social entrepreneurship, which balances social impact actions with business
profit, and, the second, by its association with the other slow movements, such as slow food, slow living,
and slow cities, thus, generalizing all these areas from the movement nomenclature.

The functional areas discussed focus on the consumer market and product development, studying how
people perceive movement and, in turn, how it can be applied within the creative process of fashion
products. Regarding the relation of performance and differentiation objectives by which slow fashion
develops its construction, the quality aspect is by far the most discussed, as the core of the principle is
translated through the passage of quantity, seen in the fast- fashion, for quality. Regarding other
differentiation objectives, the most cited ones referred to sustainability, ethics, and durability, which are
also commented on extensively by Jung and Jin (2014) as some of the basic principles that guide the
construction of products and thinking from the slow fashion movement.

Bearing in mind that no action is without negative points, the comments on slow fashion revolve around
the high cost of production, in proportion to the fair payment to all involved in the process, as well as
durable, comfortable and affordable raw materials. a reliable source makes the costs high and consequently,
the final price of the piece will be much higher than those produced within fast-fashion. It is also worth
mentioning that it was determined that the rusticity perceived as an object of value by consumers of slow
fashion proved to be a negative barrier that prevents a greater spread and acceptance of sustainable, ethical,
and conscious thinking by the vast majority of the public. Consumers, in a way, believe that artifacts that
are produced following slow fashion thinking tend to present an anachronistic aesthetic-visual
configuration.

For future research, it is relevant to identify how to modernize the semantics and visual construction of the
product through the perception of value about artifacts that start from this movement, creating storytelling
that sells this notion of modernity through a more effective attitude. In this same sense, Gupta, Gwozdz,
and Gentry (2019) concluded in their research that the sustainable lifestyle market, in line with that
propagated by slow fashion, is much more effective than the direct marketing of products that bring this
thought as a goal of performance and differentiation. Still, it is mentioned for further research in the area
of slow fashion, conducting surveys to understand the consumer of this type of product more assertively.
We also sought to understand other sectors of application of the slow fashion concept and the food sector
was more prevalent. Besides, it was identified which other names are used to refer to the area and the result
was low, identifying only ethical fashion, sustainable fashion, and slow clothing. This result derives from
the name itself being already widespread, not requiring a translation and fitting perfectly into the
requirements proposed by the theme, representing in an assertive and marketing way.

Thus, it is considered that with this acquired knowledge, slow fashion is no longer a marketing tool to
designate often artificial concepts in current fashion, but rather, a suggestion of new methods to be practiced
in a way that contributes to fashion and mainly to the environment that everyone inhabits. In the future,
slow fashion will make it possible for fashion to be more than fleeting trends and momentary habits, it can
go hand in hand with innovations and still contribute to the conservation of a planet free from all human
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devastation.

7. References

1.

10.

11.

12.

13.

14.

15.

Andersson, G., Askham, C., Rubach, S., and Valente, C, “Establishing Slow Fashion - Made in
Norway: Business model towards a more sustainable value chain for clothes”. Final Qualification
Report, Ostfoldforskning, Ostfold Research, Ostfold University College, 2015.

Antanaviciute, A., and Dobilaite, V. “Principles of Slow Fashion Application in Clothing Collection
Creation”. Proceedings of the Conference Industry Engineering, 71(2), 2015.

Barrios, M. C. L, “El impacto ambiental del fast fashion pronta moda”. Revista Académica e
Institucional: Arquetipo de la UCP, 4, 2012, pp. 71-80.

Barros, C. S., and Barden, J. E., “Aplicacdo do Bardmetro da Sustentabilidade no Brasil: Um Estudo
Bibliométrico”. Revista Produgdo Online, 19(1), 2019, pp. 129-151.

Bento, A, “Como fazer uma revisdo da literatura: Consideragdes teoricas e praticas”. Revista JA,
65(7), 2012, pp. 42-44.

Bernardes, J. P., Marques, A., Ferreira, F., and Nogueira, M, “Industria Textila”, 69(2), 2018, pp.
152-157.

Bhardwaj, V., and Fairhurst, A., “Fast Fashion: response for change in the fashion industry”. The
International Review of Retail, 20(1), 2010, pp. 165-173.

Brewer, M. K., “Slow Fashion in a Fast Fashion World: Promoting Sustainability and
Responsibility”. Laws, 8(4), 2019, pp. 24.

Business of a Better World., “Sustainable Fashion Design: Oxymoron No more?”. 2012. Available
at: http://www.bsr.org/reports/BSR _Sustainable Fashion Design.pdf. (Access on July 10, 2020).
Byun, S. E., and Sternquist, B., “The antecedents of in-store hoarding: measurement and application
in the fast fashion retail environment”. The International Review of Retail, Distribution and
Consumer Research, 18(2), 2018, pp.133-147.

Castro, M. S. F., Martins, J. C. O., and Ferreira, K. P. M., “A resisténcia na moda através do tempo:
movimento punk e slow fashion”. D'Obras, 12(25), 2019, pp. 165-183.

Casto, M. A., and Delong, M., “Exploring Esthetic Response to Classic as a Means to Slow
Fashion”. Fashion Practice, 11(1), 2019, pp. 105-131.

Cataldi, C., Dickson, M., and Grover, C, “Slow Fashion: Tailoring a Strategic Approach towards
Sustainability”. Master thesis, Sweden, 2010. Blekinge Institute of Technology. Available at:
https://www.diva-portal.org/smash/get/diva2:832785/FULLTEXTO1.pdf. (Access on August 30,
2020).

Chen, Y., “Research on Slow Fashion Concept and Its Impact on Modern Footwear Eco-Design”.
Proceedings of the International Conference on Education Technology and Economic Management,
2015, pp. 591-595.

Chiapetta, M. S. “Elegancia consciente: a moda em seus diversos estilos sustentdveis” [Webpage].
Retrieved from  http://www.ecycle.com.br/component/content/article/73-vestuario/3481-que-

moda-etica-slow-fashion-ecologicaverde-sustentavel-alternativa-upcycle-upcycling-eco-cycle-

International Educative Research Foundation and Publisher © 2020 pg. 192



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

16.

17.

18.

19.

20.

21.

22,

23.

24,

25.

26.

217.

28.

29.

chic-veganaestilo-vida-organico-consumo-consciente-sustentabilidade-saude-impactomeio-
ambiente-natureza-vestir-bem-produto-roupas-materiais.html. (Accessed July 5, 2019).

Clark, H., “SLOW + FASHION—an Oxymoron—or a Promise for the Future ...?”. Fashion Theory,
12(4), 2008, pp. 427-446.

Clark, H. “Slow + Fashion: Women's Wisdom”. Fashion Practice, 11(3), 2019, pp. 309-327.
Conforto, E. C., Amaral, D. C., and Silva, S. L., “Roteiro para revisdo bibliografica sistematica:
aplicacdo no desenvolvimento de produtos e gerenciamento de projetos”. Proceedings of the 8th
Congresso Brasileiro de Gestao de Desenvolvimento de Produto, 2011, pp. 1-12.

Conti, F. P., and Figueiredo, L. F., “Design de sistemas para analise do ciclo de vida de um produto:
slow fashion”. Proceedings of the Polytechnic University of Valencia Congress, Systems & Design
2017, 2017.

Conti, F. P., Ourives, E. A. A., and Figueiredo, K. F. G., “Design com minimalismo para slow
fashion”. Proceedings of the 4th Coldquio Internacional de Design, Blucher, 4(3), 2018, pp. 246-
257.

Trejo, H. X., “Exploring The New York Slow Fashion Value Chain: Local Animals, Fibers, And
Knitwear”. Master Thesis, United States. Cornell University, 2014. Available at:
https://ecommons.cornell.edu/handle/1813/38988. (Accessed August 30, 2020).

Cunha, S. L., “The Portuguese Hands: um contributo para a criagcao de uma plataforma de Slow
Fashion em Portugal”. Master Thesis, Portugal. Universidade do Porto, 2018. Available at:
https://repositorio-aberto.up.pt’/handle/10216/117680. (Accessed August 30, 2020).

Dias, C. A., “Grupo focal: técnica de coleta de dados em pesquisas qualitativas”. Inf. soc., 10(2).,
2000, pp. 1-12.

Delgado, D., “Fast fashion: Estratégia para Conquista de Mercado Globalizada”. ModaPalavra, 1(2),
2008, pp. 3-10.

Descatoires, E., “I Shop, Therefore I Am: The Meaning of Fast and Slow Fashion Consumption”.
Master Thesis, New Zeland. Auckland University of Technology, 2017. Available at:
http://hdl.handle.net/10292/10857. (Accessed August 30, 2020).

Dias, A. A., Administra¢do da Producgdo e Operagdes, Seses, Rio de Janeiro, 2015.

Diggele, K. V., “Slow fashion and sustainability from a consumers’ perspective: Good Karma is in?
An explorative research on consumer’ experience on wearing slow fashion”. Master Thesis, Holland.
Radboud University, 2017. Available at:
https://theses.ubn.ru.nl/bitstream/handle/123456789/7163/Diggele%2C Karlien van_1.pdf?seque
nce=1. (Accessed August 30, 2020).

Duiveman, A., “Entrepreneurs in slow fashion: Ambitious or death wish? An analysis of the slow
fashion industry”. Master Thesis, Holland. Universiteit Twente, 2017. Available at:
https://essay.utwente.nl/74274/. (Accessed August 30, 2020).

Eriksson, J., and Karlsson, N., “Slow Fashion and how it is being communicated-the role of
storytelling in engaging consumers in slow fashion”. Master Thesis, Swedish. The Swedish School
of Textiles, 2014. Available at: http://www.diva-
portal.org/smash/record.jsf?pid=diva2%3A1310086&dswid=3866. (Accessed August 30, 2020).

International Educative Research Foundation and Publisher © 2020 pg. 193


http://www.ijier.net/

International Journal for Innovation Education and Research ISSN 2411-2933 October 2020

30.
31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

Erner, G., Sociologia das tendéncias, Gustavo Gili, Sao Paulo, 2015.

Ertekin, Z. O., and Atik, D., “Sustainable Markets: Motivating Factors, Barriers, and Remedies for
Mobilization of Slow Fashion”. Journal of Macromarketing, 35(1), 2014, pp. 53-69.

Ferronato, P. B., and Franzato, C. “Open Design e Slow Fashion para a Sustentabilidade do Sistema
Moda”. ModaPalavra, 9(special edition), 2015, pp. 104-115.

Filipe, E. L. V., Oliveira, T. R., and Santos, F. P., “Anotagdes sobre a construcao do Slow Fashion
nas publica¢des de moda da Revista Elle Brasil”. Proceedings of the 40th Congresso Brasileiro de
Ciéncias da Comunicacao (40th Brazilian Congress on Communication Science), 2017.

Fiorin, M. M. B., Souza, E.; Sebben, C. L., and Fettermann, D. C., “Vestuario Sustentavel: uma
analise do modelo de desenvolvimento de produto na industria de confec¢do slow fashion”.
Proceedings of the 11th Congresso Brasileiro de Inovagao e Gestao de Desenvolvimento de Produto
(Brazilian Congress on Innovation and Management of Product Development), 2017.

Fiorin, M. M. B., “O modelo slow fashion de producao de vestuario: uma analise epistemologica
da producao académica no periodo de 2008 a 2016”. Proceedings of the 6th Coloquio Internacional
de Epistemologia e Sociologia da Ciéncia da Administracdo (International Colloquium on
Epistemology and Sociology of Management Science), 2017.

Fiorin, M. M. B., Sehnem, A., and Mattei, L., “Vestuario Sustentavel: analise das caracteristicas do
modo de produgdo slow fashion em empresas brasileiras”. Proceedings of the 10th Encontro
Internacional sobre Gestdo Empresarial e Meio Ambiente (International Meeting on Business
Management and the Environment), 2018.

Fletcher, K., “Slow fashion”. The Ecologist, 37(5), 2007, pp. 61.

Fletcher, K., Sustainable fashion and Textiles: Design Journeys, Routledge, Oxon, 2008.

Fletcher, K., “Slow Fashion: An Invitation for Systems Change”. Fashion Practice, 2, 2010, pp.
259-265.

Fletcher, K., “Fashion and Sustainability FAQs” [Webpage], 2012. Retrieved from
https://katefletcher.com/fashion-and-sustainability-fags/. (Accessed August 30, 2020).

Fletcher, K., and Groose, L., Moda e sustentabilidade: design para mudanca, Editora Senac, Sao
Paulo, Brazil, 2011.

Fontelles, M. J., Simoes, M. G., Farias, S. H., and Fontelles, R. G. S., “Metodologia da Pesquisa
Cientifica: Diretrizes para a Elaboracao de um Protocolo de Pesquisa”. Rev Par Medicina. 23(3.),
2009, pp. 1-8.

Forrest, F., “Sustainability, Slow Fashion, and the Circular Economy—is it the Next Great
Opportunity?”. AATCC Review, 19(6), 2019, pp. 23-29.

Freitas, H. M. R., Oliveira, M., Saccol, A. Z., and Moscarola, J., “O M¢étodo de Pesquisa Survey”.
Revista de Administragao, 35(3), 2000, pp.105-112.

Garg, Y., and Hada, J. S., “Slow Fashion: A Strategic Approach for Sustainable Clothing in India”.
Proceedings of the International Conference Emerging Trends In Traditional & Technical Textiles,
2014.

Garcia, A. L. C., and Helena, T. M. S. “Economia circular e o0 movimento Slow Fashion”. Revista
Relicario, 6(11), 2019, pp. 117-135.

International Educative Research Foundation and Publisher © 2020 pg. 194



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

47.

48.
49.
50.

51,

52.

53.

54.

55.

56.
57,

58.

59.

60.

61.

62.

63.

Gil, A. C., Como classificar as pesquisas. In: Gil A. C., "Como elaborar projetos de pesquisa" (pp.
41-57). Sdo Paulo: Atlas, 2002.

Gil, A. C., Métodos e Técnicas de Pesquisa Social, Editora Atlas, Sao Paulo, 2008.

Gil, A. C., Como elaborar projetos de pesquisa, Editora Atlas, Sao Paulo, 2017.

Gongalves, T. A., and Sampaio, C. P. “A implementacdo do slow fashion ¢ o novo luxo”.
Proceedings of the 4th Simpdsio Paranaense de Design Sustentavel (Parand Symposium on
Sustainable Design), 2012.

Gradetti, M. A., and Torres, A. L., Sustainability in Fashion and Textiles: values, design, production
and consumption, Taylor & Francis, New York, 2013.

Gupta, L., “To analyze the gap between a Trends Forecast of fast Fashion and slow fashion &
highlighting hazards of fast fashion towards ecosystem”. Master Thesis, Mumbai. National Institute
of Fashion Technology, 2018.

Gupta, S., Gwozdz, W., and Gentry, J. “The Role of Style Versus Fashion Orientation on Sustainable
Apparel Consumption”. Journal of Macromarketing, 39(2), 2019, pp. 188-207.

Gwilt, A., Moda Sostenible, Editora Gustavo Gili, Barcelona, 2014.

Hall, N., and Boorady, L. M., “Rediscovering Slow Fashion: The use of Traditional Crafts to
Encourage Sustainable Practices”. Proceedings of the National Institute of Fashion Technology
International Conference, 2017.

Hall, J., “Digital Kimono: Fast Fashion, Slow Fashion?”. Fashion Theory, 22, 2017, pp. 283-307.
Henninger, C., Alevizou, P., Oates, C. J., and Cheng, R., Communicating Sustainability: The Case
of Slow-Fashion Micro-organizations. In: Genus, A. (ed.), “Sustainable Consumption: Design,
Innovation, and Practice” (pp. 83-99). London: Springer International Publishing, 2016.
Henninger, C. E., Alevizou, P. J., Oates, C. J., and Cheng, R., Sustainable Supply Chain
Management in the Slow-Fashion Industry. In: Choi TM., Cheng T. (ed.), “Sustainable fashion
supply chain management: From sourcing to retailing”. London: Springer International Publishing,
2015.

Henninger, C., “Traceability the New Eco-Label in the Slow-Fashion Industry? — Consumer
Perceptions and Micro Organisations Responses”. Sustainability, 7(5), 2015, pp. 6011-6032.
Hernéndez, A., “"Fast" and "Slow" Fashions as seen through the Millennial Mindset”. Master
Thesis, United States. Ohio State University, 2018. Available at:
https://www.semanticscholar.org/paper/"Fast"-and-"Slow"-Fashions-as-seen-through-the-
Hernandez/e6¢c7b704ac31a4c3d0e98e1e24f9675e8a51748d. (Accessed August 30, 2020).

Holt, T., “Is the time right for Slow Fashion?. Contributor to The Christian Science Monitor”
[Webpage], 2009. Retrieved from https://www.csmonitor.com/The-Culture/2009/0210/p17s01-
lign.html. (Accessed July 10, 2020).

Johansson, E., “Slow fashion: the answer for a sustainable fashion industry?”. Master Thesis,
Swedish. The Swedish School of Textiles, 2010. Available at: http://www.diva-
portal.org/smash/record.jsf?pid=diva2%3A1312116&dswid=1598821487952. (Accessed August
30, 2020).

Jung, S., “Slow fashion: Understanding potential consumers and creating customer value for

International Educative Research Foundation and Publisher © 2020 pg. 195


http://www.ijier.net/

International Journal for Innovation Education and Research ISSN 2411-2933 October 2020

64.

65.

66.

67.

68.

69.

70.

71.

72,

73.

74.

75.

76.

77,

78

increasing purchase intention and willingness to pay a price premium”. Ph.D. Dissertation, United
States.  University of North  Carolina at  Greensboro, 2014. Available at:
https://libres.uncg.edu/ir/uncg/f/Jung uncg 0154D 11493.pdf. (Accessed August 30, 2020).

Jung, S., and Jin, B., “A theoretical investigation of slow fashion: sustainable future of the apparel
industry”. Journal of Consumer Studies, 38(5), 2014, pp. 510-519.

Jung, S.; Jin, B., “Creating customer values for the economic sustainability of slow fashion brands”.
Proceedings of the International Textile and Apparel Association, 2015.

Jung, S., and Jin, B., “From quantity to quality: understanding slow fashion consumers for
sustainability and consumer education”. International Journal of Consumer Studies, 40(4), 2016,
pp. 410-421.

Jung, S., and Jin, B. “Sustainable Development of Slow Fashion Businesses: Customer Value
Approach”. Sustainability, 8(6), 2016, pp. 540.

Karaosman, H., Alonso-Morales, G., Brun, A., “Slow fashion and sustainability in Spain: How can
local manufacturing improve sustainability and how do consumers respond?’. Proceedings of the
1st Annual Edim Ph.D. Conference, 2014.

Kerner, A., “Slow Fashion Brand Customer Persona: The profile and buying insights of a slow
fashion brand customer”. Master Thesis, Sweden. University of Bords, 2018. Available at:
https://www.semanticscholar.org/paper/SLOW-FASHION-BRAND-CUSTOMER-PERSONA-—
THE-PROFILE-A/cf566057632et5c86£8262459039805¢c6b78e0a3. (Accessed August 30, 2020).
Kipoz, S., “Slow Fashion Ethics: Re-production of Memory through Deconstruction”. Proceedings
of the 10th European Academy of Design Conference - Crafting the Future, 2013.
Kleinhiickelkotten, S., and Gardemin, D., Slow Fashion—Chancen fiir einen nachhaltigen
Kleidungskonsum? In: Lopez, 1. (org.). “CSR und Wirtschaftspsychologie: Psychologische
Strategien zur Férderung nachhaltiger Managemententscheidungen und Lebensstile” (pp. 279-296).
Deutschland: Springer Gabler, 2017.

Ko, H. Z., “Ethical Fashion Design”. Journal of the Korean Society of Costume, 60(8), 2010, pp.
152.

Lakatos, E. M., and Marconi, M. A., Fundamentos de metodologia cientifica. Editora Atlas, Sao
Paulo, 2003.

Langdown, A., “Slow fashion as an alternative to mass production: A fashion practitioner’s journey”.
Social Business, 4(1), 2014, pp. 33-43.

Lee, D. A., and Ahn, I., “A study on slow fashion related to convergence design”. Journal of the
Korean Society of Costume, 65(2), 2015, pp. 33-47.

Leslie, D., Brydges, T., and Brasil, S., Qualifying aesthetic values in the experience economy: the
role of independent fashion boutiques in curating slow fashion. In: Lorentzen, A., Schroder, L., and
Topso, K. (ed.), “Spatial Dynamics in the Experience Economy” (pp. 88-102). Denmark: Routledge,
2015.

Lins, H. B. D., and Lugli, D. “Técnicas artesanais em uma colecao de malharia retilinea slow
fashion”. Revista D.: Design, Educacdo, Sociedade e Sustentabilidade, 9(1), 2017, pp. 40-53.

. Lima, M. C., Vaz, S. R. A., Barbosa, T. F. C., and Oliveira, V. F., “O consumo de produtos de moda

International Educative Research Foundation and Publisher © 2020 pg. 196



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

baseado na vertente da sustentabilidade ambiental”. DaPesquisa, 13(21), 2018, pp. 25-42.
Lipovetsky, G., O Império do Efémero: a moda e seus destinos nas sociedades modernas,
Companhia de Bolso, 2009.

Macena, B. B., Marques, N., Broega, A. C., “Slow Fashion: Caracteristicas, importancia e a relagao
com o design”. Proceedings of the 4th International Fashion and Design Congress, 2018.
Machado, A. F., Sousa, B., Dieguez, T., Ribeiro, M., and Cunha, F., “Empreendedorismo Social,
Inovacao e Benchmarking no Instagram: combate aos efeitos negativos da COVID-19 numa visdo
luso-brasileira”. European Journal of Applied Business Management, 6(2), 2020, pp. 59-82.
Mardell, E., “Questioning the boundaries between fast- and slow fashion”. Master thesis, Sweden.
Stockholm Business School, 2016. Available at:
https://pdfs.semanticscholar.org/8963/25937892a38a3¢3e928221f0c1f0b0f7da37.pdf. (Accessed
August 30, 2020).

Martins, M. B. P., “Recuperar memorias, um passo de slow fashion: personalizagdo de vestuario:
um possivel circulo: como projeto de Intervencdo”. Master Thesis, Portugal. Universidade do
Minho, 2017. Available at: http://repositorium.sdum.uminho.pt/handle/1822/55887. (Accessed
August 30, 2020).

Matheson, K., “An ethnographic analysis of the slow fashion industry within Denmark - Factors
contributing to sustainability in a highly visible industry”. Master Thesis, Norway. Centre for
Development and  Environment,  University of Oslo, 2016. Available at:
https://www.duo.uio.no/handle/10852/52026. (Accessed August 30, 2020).

Mcneill, L. S., and Snowdon, J., “Slow fashion — Balancing the conscious retail model within the
fashion marketplace”. Australasian Marketing Journal, 27(4), 2019, pp. 215-223.

Moura, G., and Carlan, C. P., “Desenvolvimento de calgados a partir do reaproveitamento de
materiais, na concep¢ao de uma cole¢ao de moda sob a otica do slow fashion”. Proceedings of the
7th Congresso Internacional de Design da Informacgdo (International Congress of Information
Design), 2015.

Nascimento, J. W. S., Mororo, J. R., Gomes, M. M. B., Angelim, V. L., and Neto, J. P. B,
“Sustentabilidade como vantagem competitiva: uma revisdo sistematica da literatura internacional
no periodo de 2008 a 2018”. Proceedings of the 20th Encontro Internacional sobre Gestao
Empresarial e Meio Ambiente (International Meeting on Business Management and the
Environment), 2018.

Nergis, B., Candan, C., Sarisaltik, S., Seneloglu, N., Bozuk, R., and Amzayev, K., “A slow fashion
design model for bluejeans using house of quality approach”. Proceedings of the 17th World Textile
Conference, 2017.

Nishimura, M. D. L., and Gontijo, L. A., “Slow Fashion e o produto de moda com enfoque no
usudrio”. Proceedings of the 12th Congresso Brasileiro de Pesquisa e Desenvolvimento em Design
(Brazilian Congress of Research and Development in Design), 2016.

Nishimura, M. D. L., Schulte, N. K., and Gontijo, L. A., “Moda sustentdvel no contexto da
hipermodernidade”. Projética, 10(1), 2019, pp. 59-76.

Oliveira, D. P. R., Sistemas, Organizagdo e Métodos, Editora Altas, Sdo Paulo, 2006.

International Educative Research Foundation and Publisher © 2020 pg. 197


http://www.ijier.net/

International Journal for Innovation Education and Research ISSN 2411-2933 October 2020

92. Oliveira, T. C., “Entre as tramas da induastria da moda: argumentos sobre o trabalho escravo
contemporaneo na sociedade de consumo”. Master Thesis, Brazil. Universidade Federal de
Uberlandia, 2016. Available at: https://repositorio.ufu.br/handle/123456789/17621. (Accessed
August 30, 2020).

93. Overdiek, A., “Opportunities for slow fashion retail in temporary stores”. Journal of Fashion
Marketing and Management, 22(1), 2018, pp. 67-81.

94. Pai, M., Mcculloch, M., Enanoria, W., and Colford, J. M. “Systematic reviews of diagnostic test
evaluations: what’s behind the scenes?”. Evidence Based Medicine, 9(4), 2004, pp. 101-103.

95. Pal, R., Sustainable Value Generation Through Post-Retail Initiatives: An Exploratory Study of
Slow and Fast Fashion Businesses. In: Muthu, S. S., and Gardetti, M. A (ed.), Green Fashion (pp.
127-158). Singapore: Springer, 2016.

96. Parente, C., Costa, D., Santos, M., and Chaves, R. R., “Empreendedorismo social: contributos
tedricos para a sua defini¢ao”. Proceedings of the 14th Encontro Nacional de Sociologia Industrial
(National Meeting of Industrial Sociology), 2011, pp. 268-282.

97. Pencarelli, T., Taha, V. A., Skerhakova, V., Valentiny, T., and Fedorko, R., “Luxury Products and
Sustainability Issues from the Perspective of Young Italian Consumers”. Sustainability, 12(1), 2019,
pp. 1-25.

98. Pereira, D. R., and Nogueira, M. F., “Moda Sob Medida: Uma Perspectiva do Slow Fashion”.
Proceedings of the 9th Coléquio de Moda (Fashion Colloquium), 2013.

99. Pérez-Bellido, E., “El consumo politico de moda: Buycott y slow fashion en Instagram”. ZER -
Revista de Estudios de Comunicacion, 24(46), 2019, pp. 229-251.

100. Perini, A., “Cenarios Futuros para o Desenvolvimento de Colecao de Moda Slow: estudo de caso
Brisa Slow Fashion”. ModaPalavra, 11(22), 2018, pp. 408-430.

101. Pookulangara, S., and Shephard, A., “Slow fashion movement: Understanding consumer
perceptions - An exploratory study”. Journal of Retailing and Consumer Services, 20(2), 2013, pp.
200-206.

102. Pookulangara, S., Shepard, A., and Liu, C., “Using Theory of Reasoned Action to Explore "Slow
Fashion" Consumer Behavior”. Proceedings of the International Textile and Apparel Association,
2016.

103. Presley, A., and Meade, L. M., “The Business Case for Sustainability: An Application to Slow
Fashion Supply Chains”. IEEE Engineering Management Review, 46(2), 2018, pp. 138-150.

104. Preuit, R., and Yan, R., “Fashion and Sustainability: Increasing Knowledge About Slow Fashion
Through an Educational Module”. Proceedings of the International Textile and Apparel Association,
2016.

105. Prodanov, C. C., Metodologia do trabalho cientifico: métodos e técnicas da pesquisa e do trabalho.
Feevale, Novo Hamburgo, 2013.

106. Ramirez, S. A., “Slow Fashion: Developing a Conceptual Apparel Design Process”. Ph.D.
Dissertation, United States. Louisiana State University and Agricultural and Mechanical College,
2014. Available at: https://digitalcommons.lsu.edu/gradschool dissertations/2053/. (Accessed
August 30, 2020).

International Educative Research Foundation and Publisher © 2020 pg. 198



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

107. Risso, G. A., Nogueira, C. R., Nunes, C., and Carvalho, M. H. R., “Slow Fashion: um debate
teorico sobre a necessidade de coordenagdo”. Proceedings of the 1st Encontro Internacional de
Gestao, Desenvolvimento e Inovagdo (International Management, Development and Innovation
Meeting), 2017.

108. Refosco, E., Oenning, J., and Neves, M. “Da Alta Costura Ao Prét-A-Porter A Fast Fashion A Slow
Fashion: Um Grande Desafio Para A Moda”. ModaPalavra, 4(8), 2011, pp. 15.

109. Rizzi, S., Anicet, A., and Meurer, H. “Alternativas Inovadoras e Sustentdveis para o
Desenvolvimento de Produtos de Moda, com énfase nas técnicas de ideagdo e modelagem focadas
no zero waste: uma abordagem slow fashion”. Proceedings of the 5th Congresso Cientifico Téxtil
e Moda (Scientific Congress on Textiles and Fashion), 2017.

110. Ro, J., and Kim, M. “The Characteristics and Aesthetic Values of Slow Fashion from a Social
Viewpoint”. Journal of the Korean Society of Clothing and Textiles, 35(11), 2011, pp. 1386-1398.

111. Rodrigues, A., Souza, R. V., and Montardo, S. P. “Black Friday nos Sites de Redes Sociais de
Marcas Slow Fashion: Estudo de Caso da Insecta Shoes”. Proceedings of the 41st Congresso
Brasileiro de Ciéncias da Comunicacao (Brazilian Congress of Communication Sciences), 2018.

112. Rodrigues, A. V., and Souza, R. V. “Género e industria criativa na area da moda: o papel da mulher
nos movimentos Fast Fashion e Slow Fashion”. Trama: Industria Criativa em Revista, 6(1), 2018,
pp. 139-155.

113. Salcedo, H., Moda Etica Para Um Futuro Sustentavel, Gustavo Gili, Sdo Paulo, 2014.

114. Santos, R. T. V., Sousa, S. R. C. A., and Alburquerque, S. F., “Bordado: Uma Nova Perspectiva de
Design no Segmento Slow Fashion”. Proceedings of the 4th Congresso Brasileiro de Inicia¢dao
Cientifica de Design e Moda (Brazilian Congress of Design and Fashion Scientific Initiation), 2017.

115. Sapper, S. L., Pizzato, G. Z. A., Jacques, J. J., and Teixeira, F. G., “Uma contribui¢ao do design
emocional para o desenvolvimento de produtos com abordagem slow fashion”. Proceedings of the
13th Congresso Brasileiro de Pesquisa e Desenvolvimento em Design (Brazilian Congress of
Research and Development in Design), 2018. Blucher, 2019, pp. 4664-4676.

116. Sapper, S. L., “Consumo: a engrenagem do fast-fashion”. DaPesquisa, 6(8), 2018, pp. 687-703.

117. Sapper, S. L., Pizzato, G. Z. A., Jacques, J. J., and Teixeira, F. G., “Uma contribui¢do do design
emocional para o desenvolvimento de produtos com abordagem do slow fashion”. Proceedings of
the 13th Congresso Brasileiro de Pesquisa e Desenvolvimento em Design (Brazilian Congress of
Research and Development in Design), 2018. Blucher, 2019, pp. 4664-4676.

118. Schulte, N. K., Godoy, 1., and Martinez, A. M., “As Dimensdes da Sustentabilidade Aplicadas em
Produtos Slow Fashion”. Proceedings of the 9th Encuentro Latinoamericano de Disefio (Latin
American Encuentro de Disefio), 2014. Actas de Disefio, 9(17), 2014, pp. 113-117.

119. Schulte, N. K., “Ecomoda UDESC: uma proposta de Slow Fashion”. Proceedings of the 8th
Encontro de Extensdo Proex — Udesc (Proex Extension Meeting — Udesc), 2012.

120. Seifert, M., “““Don’t buy stuff you won’t wear!” - The influence of anti-consumption on executive
decision makers: A dynamic managerial capabilities view Evidence from the slow fashion industry”.
Ph.D. Dissertation, New Zeland. University of Auckland, 2019. Available at:
https://researchspace.auckland.ac.nz/handle/2292/47910. (Accessed August 30, 2020).

International Educative Research Foundation and Publisher © 2020 pg. 199


http://www.ijier.net/

International Journal for Innovation Education and Research ISSN 2411-2933 October 2020

121. Sener, T., Biskin, S. F., and Kiling, N., “Sustainable dressing: Consumers' value perceptions
towards slow fashion”. Business Strategy and the Environment, 28(8), 2019, pp. 1548-1557.

122. Shephard, A., and Pookulangara, S., The slow fashion process: Rethinking strategy for fast fashion
retailers. In: Choi, T. (ed.), “Fast Fashion Systems: Theories and applications” (pp. 1-14). London:
CRC Press, 2013.

123. Sibel, V. M., Tybusch, J. S., and Gregory, I. C. S., “O movimento Revolu¢cdo da Moda como
movimento ambientalista de justica ambiental”. Proceedings of the 2nd Férum Fashion Revolution,
2019, pp. 258-261.

124. Siqueira, M. C. A., “Gestao Estratégica do Composto de Marketing para Internacionalizacao de
uma Marca Costarriquenha de Slow-Fashion para o México”. MBA Monography, Brazil.
Universidade Federal do Parana, 2016.

125. Silva, S. P., and Busarello, R. 1., “Fast Fashion ¢ Slow Fashion: Analise do Processo Criativo™.
Proceedings of the 4th Congresso Cientifico Téxtil e Moda (Scientific Congress on Textiles and
Fashion), 2016.

126. Silva, S., and Busarello, R., “Fast fashion e slow fashion: o processo criativo na
contemporaneidade”. Proceedings of the 12th Coloquio de Moda (Fashion Colloquium), 2016.
127. Silva, A. F. M., Bisker, A. G. B., Schwyter, L. P., Silva, J. S., Andrade, M. M. P., Zimmermann, T.
H., and Marcelino, R. M. A., “O Consumo Consciente Na Moda: Um Estudo Sobre Slow Fashion”.
Proceedings of the 40th Congresso Brasileiro de Ciéncias da Comunicacdo (Brazilian Congress of

Communication Sciences), 2017.

128. Slack, N., Brandon-Jones, A., and Johnston, R., Principios de administracdo da produgado. Editora
Altas, Sdo Paulo, 2013.

129. Slow Fashion Award, “Cast Your Art” [Webpage]. Available at:
http://www.castyourart.com/en/2010/04/21/slow-fashion-award-2010-wien-agadez. (Accessed
July 10, 2020).

130. Sobreira, E. M. C., Silva, C. R. M., and Romero, C. B. A., “Entre o poder ¢ o vestir: a relagdo entre
o empoderamento ¢ consumo de slow fashion”. Proceedings of the 12th Congresso latino-
americano de varejo e consume (Latin American Congress on Retail and Consumption), 2018.

131. Sederlund, M., and Berg, A., “Slow Fashion in the sports apparel industry”. Proceedings fo the
17th International Conference on Engineering and Product Design Education, 2015.

132. Solino, L. J. S., Gonzalez, M. O. A., Siqueira, M. E. M., and Nascimento, W. A., “Fast-fashion:
uma revisao bibliogréfica sistematica e agenda de pesquisa”. Revista Producao Online, 15(3), 2015,
pp. 1021-1048.

133. Stefko, R., and Steffek, V., “Key Issues in Slow Fashion: Current Challenges and Future
Perspectives”. Sustainability, 10, pp. 2270, 2018.

134. Sung, J., Woo, H., “Investigating male consumers’ lifestyle of health and sustainability (LOHAS)
and perception toward slow fashion”. Journal of Retailing and Consumer Services, 49, pp. 120-128,
2019.

135. Tama, D., Encan, B. C., and Ondogan, Z., “University Students' attitude towards clothes in terms
of environmental sustainability and slow fashion”. Tekstil ve Konfeksiyon, 27(2), 2017, pp. 191-

International Educative Research Foundation and Publisher © 2020 pg. 200



International Journal for Innovation Education and Research www.ijier.net Vol:-8 No-10, 2020

197.

136. Thompson, H. A., “Embracing mindfulness: Enriching slow fashion for human and environmental
wellbeing”.  Master  Thesis, Australia. RMIT  University, 2019. Available at:
https://researchbank.rmit.edu.au/view/rmit:162850. (Accessed August 30, 2020).

137. Tobeck, R. M., “Slow Fashion Development: A Model for Sustainability”. Master Thesis, United
States. Oregon State University, 2013. Available at:
https://ir.library.oregonstate.edu/concern/graduate thesis or dissertations/vh53x051z. (Accessed
August 30, 2020).

138. Trejo, H. X., “Exploring The New York Slow Fashion Value Chain: Local Animals, Fibers, And
Knitwear”. Master Thesis, United States. Cornell University, 2014. Available at:
https://ecommons.cornell.edu/handle/1813/38988. (Accessed August 30, 2020).

139. Trejo, H. X., and Lewis, T. L., “Slow Fashion and Fiber Farming: Nexus for Community
Engagement”. Fashion Practice: The Journal of Design, Creative Process & The Fashion Industry,
9(1), 2016, pp. 120-142.

140. Trejo, H. X., Smith, H. A., Trejo, N. K., and Lewis, T. L., “Made in New York: A Collaborative
Model to Encourage Slow Fashion”. Clothing and Textiles Research Journal, 37(3), 2019, pp. 139-
154.

141. Vasquez, M. L. B., “O Impacto do Pensamento sustentavel na gestdo das marcas de moda”.
Bachelor Monography, Brazil. Universidade Federal Fluminense, 2019. Available at:
https://app.uft.br/riuft/handle/1/11370. (Accessed August 30, 2020).

142. Vaz, 1. M. P., “O consumidor orientado para o slow-fashion: relacdo entre perfil, orientacao e
intencdo de compra”. Master Thesis, Portugal. Universidade de Lisboa, 2019. Available at:
http://hdl.handle.net/10400.5/19935. (Accessed August 30, 2020).

143. Ventura, M. M., “O estudo de caso como modalidade de pesquisa”. Rev. SOCERJ, 20(5), 2007, pp.
383-386.

144. Vera, M., and Andrea, M., “Estrategias de produccion para el mercado local “Slow Fashion frente
al Fast Fashion”. Master Thesis, Ecuador. Universidad Técnica de Ambato, 2019. Available at:
https://repositorio.uta.edu.ec’/handle/123456789/29917. (Accessed August 30, 2020).

145. Vicent, A., “Breaking the cycle: How slow fashion can inspire sustainable collection development™
[Wegpage]. Library Faculty Publications, 2016. Available at: https://neiudc.neiu.edu/frcw-lib-
lib_articles/4?utm_source=neiudc.neiu.edu%2Ffrcw-lib-
lib_articles%2F4&utm medium=PDF&utm_campaign=PDFCoverPages. (Accessed November 7,
2019).

146. Villiers, M. V., and Duh, H., “Factors influencing young adults' attitude and adoption of sustainable
Slow Fashion in an emerging market context”. Proceedings of the Global Fashion Management
Conference, Paris, 2019.

147. Warren, C., Gerard, J., Chi, T., Wang, Y., and Yu, Y., “A Study of Key Factors Influencing U.S.
Consumers’ Intent to Purchase Slow Fashion Products”. Proceedings of the International Textile
and Apparel Association Annual Conference, 2019.

148. Watson, M. Z., and Yan, R., “An exploratory study of the decision processes of fast versus slow

International Educative Research Foundation and Publisher © 2020 pg. 201


http://www.ijier.net/

International Journal for Innovation Education and Research ISSN 2411-2933 October 2020

fashion consumers”. Journal of Fashion Marketing and Management, 17(2), 2013, pp. 141-159.
149. Zilinskaite, 1., “Knitting a Way to Sustainability: an analysis of the slow fashion principles’
implementation in Lithuanian slow fashion design and production”. Master Thesis, Sweden. Lund
University International, 2017. Available at: https://lup.lub.lu.se/student-
papers/search/publication/8914212. (Accessed August 30, 2020).

International Educative Research Foundation and Publisher © 2020 pg. 202



